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The inception of a film, the creative process, financing, production 
and distribution. 

All based on a case study and practical examples. Each film is a 
prototype with its own tailor-made business plan. 

How to go about raising the necessary financing for making a film. 



ÁOriginal concept/idea/basis or pre-existing material (e.g. book, 

game, musical, play, etc.) 
 

ÁSynopsis (brief description of the idea, the story, and the 

characters)  
 

ÁHow will you tell the story and will it be of interest to anybody? 
 

ÁApprove synopsis and start writing the script using 

professional film scriptwriters 
 

ÁScriptwriting takes a long time and requires patience and 

particular skills 
 

ÁòWritingó of the film in fact takes place in 3 stages: screenplay, 

shooting, and editing 

idea 

synopsis 

scriptwriting 



ÁOrganize financing, insurance, 

etc.  
 

ÁWork with actors, director, 

writers, composers, 

cameramen, technical staff, etc. 

 

ÁOrganize shooting, location and post-

production schedule 
 

ÁShoot the actual film material for later 

reworking in post-production process 


